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Penelitian ini bertujuan untuk mengetahui pengaruh city branding (X) terhadap 

brand image (M), brand image (M) terhadap keputusan berkunjung (Y), city 

branding (X) terhadap keputusan berkunjung (Y), dan city branding (X) terhadap 

keputusan berkunjung (Y) yang dimediasi oleh brand image (M). Penelitian ini 

menggunakan pendekatan kuantitatif. Sampel penelitian ini adalah 130 wisatawan 

Kota Batu yang berkunjung pada tahun 2017 dengan metode non probability 

sampling serta teknik accidental sampling. Instrumen penelitian ini menggunakan 

angket dan dianalisis menggunakan analisis SEM-PLS. Hasil penelitian ini 

menunjukkan bahwa city branding (X) memiliki pengaruh yang signifikan 

terhadap brand image (M). Brand image (M) memiliki pengaruh yang signifikan 

terhadap keputusan berkunjung (Y). City branding (X) memiliki pengaruh yang 

signifikan terhadap keputusan berkunjung. Brand image (M) memediasi city 

branding (X) terhadap keputusan berkunjung (Y). 
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This study aims to determine the effect of city branding (X) on brand image (M), 

brand image (M) to visit decision (Y), city branding (X) to visit decision (Y), and 

city branding (X) visit (Y) mediated by brand image (M). This research uses 

quantitative approach. The sample of this research is 130 Batu City tourists who 

visited in 2017 with non probability sampling method and accidental sampling 

technique. This research instrument used questionnaire and analyzed using SEM-

PLS analysis. The results of this study indicate that city branding (X) has a 

significant effect on brand image (M). Brand image (M) has a significant 

influence on visiting decisions (Y). City branding (X) has a significant influence 

on visiting decisions. Brand image (M) mediates city branding (X) against visiting 

decision (Y). 
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